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Our Goals

1 T f th l1. Transform the way people 
learn about and act upon their 
health

2. Create the new standard for 
patient education, 
engagement andengagement, and 
empowerment to address our 
chronic disease crisis
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Conversation Map® Session
Patient Centric, Small Group Discovery‐learning Experience  
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The Healthy Interactions approach: Driving Consumer Engagement in Health
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Healthy Interactions Proprietary Methodology
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Healthy Interactions Chronology…
Patients
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Kaiser Permanente Adopts U S Diabetes Conversation Map® Tools As New Standard for

Becoming a Standard by Leading Providers

Kaiser Permanente Adopts U.S. Diabetes Conversation Map Tools As New Standard for 
Patient Education 

Rockville, MD, Feb. 5, 2009 –
“In our experience, the Conversation Map tools are the best way to educate patients and to drive improved disease 

Shannon Hines
Director of Mid‐Atlantic Prevention Program

self‐management. We believe these tools are the new standard in patient education.” 

Henry Ford Health System Adopts Healthy Interactions Conversation Map® Education Program 
As Standard Curriculum In Diabetes Education

Detroit, MI, June 17, 2009 –
“"The Conversation Map tools are fostering a learning environment that is motivating our patients to take control of 
their health in ways we've not seen before…Our patients are so engaged that they have even created a support 
network outside of the classroom.”

P l Mil MBA RD CDEPamela Milan, MBA, RD, CDE 
Henry Ford Health System Office of Clinical Quality and Safety Manager

Note: Both full Press Releases on Healthy Interactions site under news
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Conversation Map® Demo
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Potential Opportunities

1. Local pilot programs for tools in asthma and COPD

2. Initiation and Adherence programs
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Chris Economos
Healthy Interactions, Inc.

@h lth i t ticeconomos@healthyinteractions.com
312-755-9901
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